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‘Ruth Towse and Trilce Navarrete Hernandez are leading lights in 
cultural economics, and the third edition of the Handbook of Cultural 
Economics once again is the go-to source for research and wisdom in 
this area of research, impressive for both its depth and breadth.’

– Tyler Cowen, George Mason University, US

Cultural economics has become well established as a subject of interest 
for students and instructors of courses ranging from economics to arts administration as well as for 
policy-makers and practitioners in the creative industries. Digitization has had a tremendous impact on 
many areas of the creative economy and the third edition of this popular book fully reflects it.

The Handbook of Cultural Economics is an acknowledged leading source for students, teachers and 
others interested in finding out about the subject. Cultural economics covers a wide range of topics 
and they are reflected in the many short and accessibly written chapters. Each chapter is written by a 
specialist in the subject and offers both suggestions for further reading and cross-references to other 
related chapters in the book. It therefore combines accessibility with depth of knowledge. The intention 
of the book is to introduce the reader to the various topics and to testify to the strength of economics 
in explaining the economic aspects of the world of the arts and creative industries. The third edition 
demonstrates the huge impact that digitization has had on production and consumption in the sector.

While being accessible to any reader with a basic knowledge of economics, it presents a comprehensive 
study at the forefront of the field for students and teachers of economics, business economics, creative 
industries, and media and arts administration as well as for policy-makers.

Contributors include: O. Ashenfelter, V. Ateca Amestoy, M. Bacache-Beauvallet, W. Baumol, P. Belleflamme, 
P.J. Benghozi, F. Benhamou, T. Bille, M. Blaug, K. Borowiecki, M. Bourreau, S. Cameron, D.C. Chisholm,  
F. Colbert, T. Cuccia, C. Dalla Chiesa, J. Denis, P. Di Caro, G. Doyle, J. Farchy, V. Fernandez-Blanco, B. Frey,  
O. Gergaud, V. Ginsburgh, M. Gómez-Vega, K. Graddy, A. Haddida, C. Handke, L.C. Herrero-Prieto, M. Hutter, 
W.M. Landes, M. Lavanga, Y.-H. Liu, I. Mazza, C. McAndrew, J. McKenzie, T. Navarrete, D. Netzer, J.W. O’Hagan, 
T. Orme, M. Peitz, J. Prieto-Rodriguez, H. Ranaivoson, M. Rushton, G. Schulze, B. Seaman, S. Shin, J. Snowball, 
D. Throsby, R. Towse, O. Velthuis, R. Watt, J. Waldfogel, G. Withers, M. Zieba
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