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Why you should study Marketing at ESE

Data-driven marketing ESE

Marketing

Intellectual quality of faculty

Interaction with companies
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The Evolution of Data-driven Marketing
Collect data Collect smart phone,
from scanned sensor, eye-tracking,
products brain scanning data
. 1950 . 1990 ' . 2040

Count actual Collect internet Collect built-in
product sales of page browsing consumer brain chip
supermarkets data data?
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Marketplace Growth Spending Performance Social Media Mobile Jobs Organization Leadership Analytics

What factors prevent your company from using marketing analytics more often in decision making?

February 2017 m August 2018

7.5%
Does not arrive when needed

13.1% Insight: All factors have
worsened over time, with the
biggest gaps in required talent,

processes, and tools.

Overly complex
18.7%

Does not offer sufficient insight
Not highly relevant to our decisions

Lack of people who can link to marketing practice

Lack of process/tools to measure success through analytics

56.3%
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Marketing Analytics
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Second and more important than spending, reliance on marketing analytics to make
decisions has increased from 30% to 42% of the time in the past 5 years, with B2C
companies using analytics 55% of the time. T expect these numbers will continue to increase

and so will the perceived contribution of marketing analytics.

Reliance on Marketing Analytics to Make Decisions (February 2018, CMO Survey)
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Benedict Bas Ana Stefan Martijn Arie Vardit
Dellaert Donkers Scekic Stremersch de Jong Barendregt Landsman

Nuno Sonja Michiel Van Stacey Helen Si Clement Radek
Camacho Wendel Crombrugge Malek Wang Bellet Karpienko
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Stefan Stremersch Martijn de Jong
Winner of the Winner of the
European Marketing Academy American Marketing Association
Distinguished Marketing Global Marketing

Scholar Award 2020 SIG Award 2020 /6;,@./“.._9
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Econometrics
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B4: Seminar B1: Branding

Developing and Consumer
Marketing New Behaviour
Products

B1: Sales & Account
Management

B3 — B5: Master

B4: Seminar e

Customer
Intelligence & CRM

Global Brand

B4: Seminar

: : : Strategy B5: Job Market
BZ.EEc):)pneor::;f: = Analytics (T Strategy Preparation
B1: Marketing Research B3: Seminar
Methods Strategic Marketing
B2: Marketing B2: Digital
i Marketin
Research Design g /6.2“{



Erasmus
School of
Economics

Programme Structure — Block 1

3 Core courses will introduce you to a wide range of topics that are

essential to become an all-round marketeer with a solid background.

&,

MARKETING RESEARCH BRANDING SALES & ACCOUNT
METHODS MANAGEMENT

Block 1

Core courses
September / October
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Programme Structure — Block 2

In block 2, students are required to take Marketing Research Design
and 2 elective courses: Digital Marketing and Experimental Economics

O

Q

DIGITAL MARKETING MARKETING RESEARCH EXPERIMENTAL ECONOMICS
DESIGN

Block 2

November / December
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Programme Structure — Block 3

This seminar involves a marketing strategy simulation game to teach
students about market research and its connection with strategy decision-
making. Students are expected to present literature or case applications, ask
guestions and share ideas in class discussions.

/e

o

SEMINAR
STRATEGIC MARKETING

Block 3

Seminar Strategic Marketing
January / February
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Block 4
Elective Seminars
March / April

In block 4, students can select one seminar.

Seminar Developing Seminar Global Brand Seminar Customer
and Marketing New Strategy Intelligence & CRM
Products

Aot
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. Job Market Preparation
Economics & Master Thesis

January / May

Programme Structure — Blocks 3to 5
Master Thesis

A compulsory introductory session (in Block 1)
Address relevant marketing questions of interest to practitioners and academicians
List of topics is provided by faculty members
Supervisors assigned on sin-online based on first come first serve
Master Thesis . ; . .
A supervisor (a faculty member) will help the student to find his/her way

Individual literature study, original research and writing work

Oral Thesis Defense no later than May 2022

Aot
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Job Market Preparation

Erasmus Research & Business Support (ERBS) offers job market
preparation sessions.

These sessions ensure that you have an accurate view of :
The labour market
Knowledge about job selection criteria
Insights into your own strengths and weaknesses
How to prepare for job interviews

How to evaluate job offers and how to negotiate.

Job Market Preparation
May / June
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Skills prioritized in hiring marketing talent

Marketplace Growth Spending Performance Social Media Mobile Jobs Organization Leadership Analytics

What skills will be prioritized in hiring marketing talent (% of companies reporting the skill as most important)

Financial acumen
2%

Data science
background
14%

Creativity
25%

MarTech platform
experience
18%

Natural leadership
Curiosity alg:lg/es
10% b
Emotional intelligence
10%
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The ESE Marketing student profile

Entrepreneurial
The entrepreneurial mindset treats life’s hurdles as
challenges to overcome, and fostering these skills
early on, will pay dividends in the years to come.

Hard Work
Once you know your objective, working hard can be
extremely effective. You know where you are going and
what to do to get there.

Analytical ' . - Team Player
Analytical understanding is a highly useful skill set in : ' Teams aren’t just about collaboration, bringing
business. Pursuing objective information to drive o together different perspectives and skills. Teams are
decisions is a critical component of managerial about candid communication and a frank exchange of
decision-making. ideas for the purpose of finding a better way to act.
Creative

Creativity is how we make our lives meaningful and by

valuing your creativity, owning, and honouring it, you will
move into a life that is purposeful, truthful, and feels free.
2afrns
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) Full-facility
campus:
bikes, copy-
shop, bars,
hairdresser,
restaurants,
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Brand new
work spots &
self-study
facilities
(fast Wi-Fi
everywhere)
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Concerts
and events
at the
campus of
Erasmus
University
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restaurants,
theatres and
cinemas in
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great fun!
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Send your application to ese-admission@ese.eur.nl (Dutch diploma, HBO diploma) or master-info@ese.eur.nl

(international diploma), including the following information:
Add your name (and, if applicable, your Erasmus University Bachelor student number)
Clarify your enrollment; do you intend to take the full Master of Science in Marketing program including writing a Master
Thesis? If not, please explain what it is you would like to do.
Describe your educational background (do you have a BSc at Erasmus University, BSc at other university, schakelprogramma,
HBO or another Bachelor-level educational background?)
Do you have a Bachelor degree or when do you expect to have a Bachelor degree?
Which educational institute have you studied or where is it you study right now? (Please add a valid copy of your diploma)
What is your nationality?

What is your cell phone number where we can contact you?

What is your e-mail address where we can contact you? /6.2@-{\'“—9
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Apply for the
ESE Master
of Science in
Marketing
now!
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