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Overview 
 
1.  (Research) business as usual – add valorisation & stir? 

2.  Knowledge co-production with the Coalition of 
Immokalee Workers (CIW) 

3.  Towards research that embodies progressive change 



Add valorisation & stir? 
 
•  what? since 2013, NWO asks how research could 

contribute to society & economy 

•  how? ‘market for valorisation’ meeting of knowledge-
seekers & -suppliers implies purchasing power matters 

•  for whom? NWO spends ± €100 million p.a. as public-
private partnerships with business partners 



(Research) business 
as usual is problematic 
 
•  Valorisation as appendix, rather than integral part of 

conceptualisation è reduces likelihood of societal relevance 
 
•  Market approach to valorisation 
è reinforces commodification of knowledge & makes 

development research inaccessible to those who have most 
to gain from it 

è reproduces devaluation of other knowledges  

•  Business partnerships è risk of co-optation & silencing of 
root causes of poverty & social injustice 

Source: ECV 



Knowledge co-production with the 
Coalition of Immokalee Workers (CIW) 

 

 

 

AHOLD USA JOINS MOVEMENT TO HELP IMPROVE  

THE LIVES OF FARMWORKERS 

 

 

Key Facts: 
 
Ahold USA Brands:  Stop & Shop, Giant Food of Landover, Giant Food Stores of Carlisle, 

Martin’s and online grocer Peapod 

 
Number of Stores: 776 supermarkets across 14 states and Washington, DC 

 
Locations:  Connecticut, Delaware, Illinois, Indiana, Maryland, Massachusetts, New Hampshire, 

New Jersey, New York, Pennsylvania, Virginia, West Virginia, Wisconsin and Washington, DC 

 
Number of Monthly U.S. Customers:  50 million 

 
 
Important Details on the Ahold USA-CIW Partnership: 

 
 Builds  on  the

  work  that  C
IW,  Ahold  USA

  and  Ahold  U
SA’s  supplie

rs  have  done
  together  

over the past several years to deliver responsibly sourced tomatoes to customers 

 

 Commits Ahold USA to continue purchasing Florida tomatoes only from growers who 

participate in the  CIW’s  Fair  Food  
Program,  and  expands the  Fair  Foo

d  Program’s  

standards to farms of participating growers in other states 

 

 Ensures timely, periodic inspections of the farms that supply Ahold USA’s  companies 

 

 Provides for Ahold USA to pay a premium on tomatoes that growers will pass on to field workers 

 

 Provides additional financial support from Ahold USA for the Fair Food Standards Council, the 

CIW’s  monitoring and compliance partner 

 

 Launches expanded marketing and advertising for the Fair Food Program, including in-store 

displays, online visibility and education materials for associates at Ahold USA companies 

 
 
About the Fair Food Program/Coalition of Immokalee Workers: 

 
 Widely acclaimed partnership to improve the lives of agricultural farmworkers  

 

 A unique partnership among farmers, farmworkers and retail food companies to improve 

working conditions 

 

 “One  of  the  g
reat  human  rights  suc

cess  stories  
of  our  day”  –

 described in The Washington Post 

 

 Participating companies include:  Whole  Foods,  
Trader  Joe’s

,  Walmart,  Chipotle
,  McDonald’s 

 

 
Ahold’s  Commitment  to  Resp

onsible  Reta
iling: 

 
 A  deep,  inte

rnational  com
mitment  across  a

ll  of  Ahold’s  
companies 

 

 Centered  on
  comprehensive  S

tandards  of  E
ngagement  that  com

mit  Ahold’s  co
mpanies  and  

suppliers to strong business ethics, environmental standards and human rights protections 

 

 Ahold has been recognized by the Dow Jones Sustainability Index, RobecoSAM 

Sustainability Leaders List and Progressive Grocer as the 2014 Retailer of the Year  

 First major U.S. grocer to join  the  Coa
lition  of  Immokalee  Workers’  Fair  

Food  Progra
m 

 

Increases the number of U.S. grocery stores carrying Fair Food tomatoes by 75% 

 

Important next step in  Ahold  USA
’s  commitment  to  respo

nsible  retaili
ng 

 

Source: Ahold (2015) 



Knowledge co-production with the CIW 
Learning from CIW 
Coalitions with consumers 
address precarious 
farmworkers’ vulnerability to 
threat of dismissal in case 
of strike (Asbed, CIW 2015) 

Learning from Clean Clothes Campaign 

If non-governmental labour regulation is 

“to create conditions under which 

decent work can be strengthened, the 

involvement and strength of local labour 

organisations is required ” 

(Siegmann et al. 2014: 21) 
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Martin’s and online grocer Peapod 
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Number of Monthly U.S. Customers:  50 million 

 
 
Important Details on the Ahold USA-CIW Partnership: 

 
 Builds  on  the  work  that  CIW,  Ahold  USA  and  Ahold  USA’s  suppliers  have  done  together  

over the past several years to deliver responsibly sourced tomatoes to customers 

 
 Commits Ahold USA to continue purchasing Florida tomatoes only from growers who 

participate in the  CIW’s  Fair  Food  Program,  and  expands the  Fair  Food  Program’s  

standards to farms of participating growers in other states 

 
 Ensures timely, periodic inspections of the farms that supply Ahold USA’s  companies 

 
 Provides for Ahold USA to pay a premium on tomatoes that growers will pass on to field workers 

 
 Provides additional financial support from Ahold USA for the Fair Food Standards Council, the 

CIW’s  monitoring and compliance partner 

 
 Launches expanded marketing and advertising for the Fair Food Program, including in-store 

displays, online visibility and education materials for associates at Ahold USA companies 

 
 
About the Fair Food Program/Coalition of Immokalee Workers: 

 
 Widely acclaimed partnership to improve the lives of agricultural farmworkers  

 
 A unique partnership among farmers, farmworkers and retail food companies to improve 

working conditions 
 

 “One  of  the  great  human  rights  success  stories  of  our  day”  – described in The Washington Post 

 
 Participating companies include:  Whole  Foods,  Trader  Joe’s,  Walmart,  Chipotle,  McDonald’s 

 

 
Ahold’s  Commitment  to  Responsible  Retailing: 

 
 A  deep,  international  commitment  across  all  of  Ahold’s  companies 

 
 Centered  on  comprehensive  Standards  of  Engagement  that  commit  Ahold’s  companies  and  

suppliers to strong business ethics, environmental standards and human rights protections 

 
 Ahold has been recognized by the Dow Jones Sustainability Index, RobecoSAM 

Sustainability Leaders List and Progressive Grocer as the 2014 Retailer of the Year  

 

First major U.S. grocer to join  the  Coalition  of  Immokalee  Workers’  Fair  Food  Program 

 

Increases the number of U.S. grocery stores carrying Fair Food tomatoes by 75% 

 

Important next step in  Ahold  USA’s  commitment  to  responsible  retailing 

 

Ahold AGM 2014 
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Building blocks of an alternative 
epistemology of valorisation 
 
Confidently commit to 
•  progressive values - most development research value-

based - poverty & inequality as social bads è explicit social 
justice orientation increases validity (Jackson 2006) 

•  respect for multiple knowledges – descending from 
academic ivory tower & taking perspectives of multiple, 
marginalised subjects è promotes epistemic & social justice 
(Harding 1992, de Sousa Santos 2014) 



Searching for ways of doing 
‘civic innovation research’ 
 
•  what? valorisation through research that 

embodies progressive change 

•  with whom? … through wide-spread 
knowledge co-production with civic actors 

•  how? … dialogic & participatory methods in 
research, teaching & management, e.g. DRS 
cycle, Forum, course on participatory methods, 
rotating management team etc. 
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Thank you ! 


