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presented at ECREA's 3™ European Communication Conference, Hamburg.

25. Haan, J. de (2010, October). Museum statistics and cultural policy. Paper presented at the
EGMUS conference. Oslo.

26. Haan, J. de & Broek, A. van den. (2010, November). Nowadays cultural participation; an update of
what to look for and where to look for it. ESSnet Third Restricted Meeting of the Task Force 4
Cultural Practices and Social Aspects of Culture.

27. Hest F. van (2010, July). Dutch art in the international contemporary art market.

Paper presented at the Sociology of the Arts sessions of the 17" International Sociological

Association World Conference of Sociology (ISA). Gothenburg.

28. Hitters, E. (2010, February). Creativity and Tacitness; The importance of knowledge spillovers in

the Amsterdam and Hilversum Media Clusters. Paper presented at European Media Management

Association Annual Conference,London, University of Westminster.

29. Janssen S. (2010, July). Key note lecture at the 12" Biennial Conference of the International Society

for the Empirical Study of Literature and the Media, Utrecht.

30. Janssen, S. (2010, June). Popular Music Heritage, Cultural Memory and Cultural Identity. Paper

presented at the HERA Conference Cultural Dynamics: Inheritance and Identity. Vienna.

31. Janssen, S., Verboord, M. & Kuipers, G. (2010, April). Comparing cultural classification. High and

popular arts in European and U.S. elite newspapers. Paper presented at conference Life Style

Research, Zirich.
32. Jansz, J. (2010, November). Playing out identities and emotions. Paper presented at the

International Conference Homo Ludens 2.0., Utrecht.
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33. Reijmersdal, E.A. van, Jansz, J., Peters, O. & van Noort, G. (2010, October). The Effects of Brand
Placement in an Online Game for Girls. Paper presented at the Audience Studies sessions of

ECREA's 3™ European Communication Conference,. Hamburg.

34. Kersten, A. & Janssen, S. (2010, August). Shifting Boundaries in the Symbolic Production of Film,
1955-2005. Paper presented at the Sociology of Culture sessions of the 105" Annual Meeting of

the American Sociological Association (ASA). Atlanta.

35. Kester, B. (2010, October). ‘Foreign reporting in Non-Free countries (China): By default

impossible?’ Paper presented at ECREA's 3" European Communication Conference, Hamburg.

36. Kester, B. (2010, April).‘News from China. Limits to representation? Paper presented at

International conference ‘Representation Now!” at Saint Louis University-Madrid.

37. Kleppe, M. (2010, June) Canon: Plaatjes bij elkaar gegoogled. NWO Bessensap. Den Haag
(Netherland). Prize for best presentation.
38. Kleppe, M. (2010, April) De productie van Nederlandse fotografische iconen. Promovendi-

symposium Huizinga Instituut. Barchem (Netherlands).

39. Kleppe, M. (2010, February) Personal Memories create National History - De totstandkoming van

de wandkaart van de Canon van Nederland. Etmaal van de Communicatiewetenschap 2010.

Gent (Belgié).
40. Krijnen, T. (2010, July). Popular TV's contribution to moral-emotional repertories of its audiences.

International Association for Media and Communication Research.Braga (Portugal).

41. Krijnen, T. (2010, July). Engaging the Imagination: moral reflecition and watching TV. Paper
presented at the 12" Biennial Conference of the International Society for the Empirical Study of

Literature and the Media, Utrecht.

42. Krijnen, T. & S. Van Bauwel (2010, February). Het Brullen van de Leeuwen. Een onderzoek naar
de beeldvorming van en over Vlamingen en Nederlanders. Etmaal van de

Communicatiewetenschap 2010, Gent (Belgium).

43. Krijnen, T. & E. Tan (2010, July). Moral-emotional repertories in popular television. Paper
presented at the 12" Biennial Conference of the International Society for the Empirical Study of

Literature and the Media, Utrecht.

44. Krijnen, T. (2010. October). Display of Gendered Moral-emotional Repertories in American and
Dutch Television Drama. 3" Eurepean Communication Conference. Hamburg (Germany).
45. Kuppens, A. (2010, June). Cultural Globalization and the Global Spread of English: Different Fields,

Similar Paradigms. Paper presented at the 60" Annual Conference of the International

Communication Association, Singapore.
46. McCurdy, P. & Engelbert, J. (2010, July). Impartial to suffering? An analysis of the BBC's decision

not to broadcast the 2009 Disasters Emergence Committee appeal in Gaza. Paper presented at

the International Association for Media and Communication Research (IAMCR) conference, Braga,

Portugal.

47. McCurdy, P. (2010, July). Acknowledging knowledge: Theorizing activists’ media practices and lay
theories of media. Submitted as part of a panel submission entitled: Perceptions, self-reflexivity
and knowledge: Critical explorations of the media practices of contemporary social movement

actors to the Community Communication Section of the International Association for Media and

Communication Research (IAMCR) conference, Braga, Portugal.
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48. McCurdy, P. (2010, March). Thinking about the media — Making a case for the theoretical

relevance of ‘lay theories of media’. Invited paper for the symposium Transnational Connections:

Challenges and Opportunities for Communication. IE School of Communication, IE University,

Campus de Santa Cruz la Real, Segovia, Spain.
49. McCurdy, P. & Feigenbaum, A. (2010, January). From Greenham to Gleneagles: Analyzing the
media strategies of pre and post-Internet social movements. Paper presented at the Annual

Conference of the Media, Communication and Cultural Studies Association (MECCSA). London

School of Economics.
50. McCurdy, P. (2010, October). Rethinking Adaptation and Abstention: Revising Rucht's "Quadruple
A" Framework for analyzing the media strategies of social movements. Paper presented at

ECREA's 3™ European Communication Conference, Hamburg.

51. Mosemghvdlishvili, L.,Jansz, J. (2010, June). Framing and praising Allah on YouTube. Paper

presented at the 60" International Communication Association (ICA) Conference, Singapore.

52. Neys, J.L.D, Jansz, J. (201, November). Political and social video mash-ups: Creating new critical
readings with old material. Paper presented at DIY Citizenship Conference, Toronto, Canada, 12 —
14 November 2010.

53. Neys, J.L.D, Jansz, J. & Tan, E.S.H. (2010, May). Exploring Expertise in Gaming: A Self-

Determination Approach. Poster presented at the Fourth International SDT Conference, Ghent,

Belgium..
54. Neys, J.L.D, Jansz, J. & Tan, E.S.H. (2010, September). To persevere is to save the world: Exploring

Expertise in Gaming. Paper presented at the Fun and Games Conference, Leuven, Belgium

55. Novak, D. R., (2010, November). Service-learning with the “roofless”: Participatory research with
South Carolina’s Upstate Homeless Coalition. Paper presented as part of a competitively selected

panel at the annual meeting of the National Communication Association, Applied Communication

Division, San Francisco, CA.
56. Reijnders, S. (2010). Collecting the Contemporary in the Imagined City. Key note speech

presented at the Entrepreneurial Cultures in European Cities Conference. Liverpool.

57. Reijnders, S. (2010). Inside the Guilty Landscapes of the Television Detective. Invited lecture
presented at the Emotion, Media and Crime Conference. Aarhus.

58. Reijnders, S. (2010, June). On the Trail of 007. Media Pilgrimages into the world of James Bond.

Paper presented at the Annual Conference of the International Communication Association.

Singapore.
59. Reijnders, S. (2010). A Quantum of Solace. Inside the Liminal Landscape of Bond. Paper

presentated at the conference Liminal Landscapes: Remapping the Field. Liverpool.

60. Reijnders, S. (2010). Becoming Bond: Tourism, Masculinity and the Authority of the Media. Paper

presented at the workshop Forward to the Past. Essays on the Return of Politics in Cultural

Studies. Loughborough.
61. Verboord, M. (2010, October). Internet as publicity for cultural products. Gender, genre and

commercial success in the U.S. book market. Paper presented at the 3rd ECREA Conference,

Hamburg, Germany.
62. Verboord, M. (2010, July). Internet as publicity for cultural products. Gender, genre and

commercial success in the U.S. book market. Paper presented at the 12" Biennial Conference of

the International Society for the Empirical Study of Literature and the Media, Utrecht.
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63.

64.

65.

66.

Verboord, M. (2010, June). Internet as publicity for cultural products. Gender, genre and
commercial success in the U.S. book market. Paper presented at the International

Communication Association Conference, Singapore (Popular Communication session).

Ward, J. (2010, June). Reaching citizens online: How youth organisations are adapting their web

presence to Web 2.0. Paper presented at Networking Democracy: New Media Innovations in

Participatory Politics. Babe-Bolyai University, Cluj, Romania.

Ward, J. & de Vreese, C. (2010, June). An online perspective on youth political consumerism and

political participation. Paper presented at the 60th Annual Conference of the International

Communication Association (ICA). Singapore.

Ward, J. (2010, May). The web presence of youth organisations: Comparing offline philosophy

and online structure. Paper presented at Youth, Media and Social Change. Northampton, UK.

Other lectures/presentations

10.
11.

12.

13.

14.

15.

16.

Haan, J. de (2010). Veilig internetgebruik in Europees perspectief. Besloten conferentie Jong
geleerd: kinderen op internet en de rol van de overheid.

Haan, J. de (2010, March) Introducing EU kids online Il. Advisory board. Den Haag.

Haan, J. de, (2010, March) Spelenderwijs mediawijs?! Kliksafe symposium Bewust in de WIFI-
eeuw. Echteld.

Haan, J. de (2010, March). De trage acceptatie van snelle media. Tiele-lezing.

Haan, J. de (2010, March). Gastcollege ICT en Samenleving bachelorstudenten RU, in Den Haag.
Haan, J. de (2010, May). Keynote lecture e-Youth: A Heterogeneous Group on Thursday morning
May 27" 2010 at the international conference “e-Youth: Balancing between Opportunities and
Risks?” (University of Antwerp, 26-28 May 2010).

Haan, J. de, (2010, June). Masterclass De Nieuwe media voorbij. over de Digitalisering van het
culturele aanbod. EUR.

Haan, J. de (2010, September)., Spelenderwijs mediawijs? Congres kinderen en nieuwe media.
Utrecht.

Haan, J. de (2010, December). Internetgebruik en (gezondheids)risico’s, Jeugdgezondheidszorg
jaarcongres, Ede.

Haan, J. de (2010, December) )Measuring digital skills, Internet skills Symposium, TU Twente.
Jansz, J. (2010, November). Pathological gaming or plain enthusiasm? Presentation for PEGI
conference, Malta.

Jansz, J. (2010, November). De alledaagse creativiteit van tieners online. Keynote lecture at the

Week van de Mediawijsheid, Stroom, Rotterdam.

Jansz, J. (2010, September). Jonge spelers en producenten. Keynote lecture at the conference

Kinderen en Nieuwe Media, Jaarbeurs, Utrecht.

Jansz, J. (2010, July). Wat weten we eigenlijk over de effecten van games? Lecture Seminar

Onderwijsmanagers, Kennisnet, Zoetermeer.

Kuppens, A. (2010). Intercultural conflict and improving intercultural communication. Guest

Lecture at Lessius University College,

McCurdy, P. (2010, September). Messages from the Stars: Avenues for research in Climate

Change and Celebrity. Spectacular Environmentalisms: Celebrity, Media and the Environment,
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AHRC Research Network. King’s College, London. Invited presentation for AHRC research

network.

17. Novak, D.R. (2010, April). Representing homeless persons. Invited Presentation to COMM 306
(Shannon Holland), Clemson, SC.

18. Ward, J. (2010, March). An academic perspective on web users and NGOs. Invited lecture

presented at the eCampaigning Forum, Oxford, UK.
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